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LESSON ONE -  CONTENT MAPPING
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Content Mapping Flow

ATTRACT CONNECT SEE THE LIGHT DELIGHT

The Buyer Journey

eBooks
Free guides
Social media posts
Blog posts
Micro Videos

Webinars
Social media posts
Videos
Email nurture 
sequence

Testimonials
Case studies/stories 
Email nurture 
sequence

Long form content: 
webinars, exclusive 
content, challenges. 
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Create A Hook
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● Focus on creating emotional connection 
to attract (and capture) their attention.

○ Excitement

○ Hope

○ Belonging

○ Trust

You are not selling or even explicitly 
mentioning your upcoming program.



Seeding

● Rooted in love and value, while generating 
sincere interest. This is not false giving. 

● Share content based on what they respond 
to, that’s aligned with your wisdom and your 
passions. 

● Strengthen their interest level. 
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This “no sales” approach will create qualified leads 
and strength in your online presence. 



What Makes Good Content?

Relevant - to your paid program or offer

High Value - make it useful, not just a teaser

Memorable - sticky/desirable
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Content Mapping: Step One

Free content has to be relevant and aligned 
with paid offer: 

● Themes/series are powerful.

● Create nurture sequence around your 
upcoming paid program. 

● Outline several bullet points for each 
topic. 

● Nurturing is 100% free content, there is 
no promotion! 
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Content Mapping: Step Two

● Frequency: Weekly is recommended. Get 
your tribe expecting to hear from you! 

● Identify your content frequency and types 
and schedule creation time into your 
calendar. 

● Consider: Does your nurture content 
offer introductory practices, initiate new 
people to you and your work? 
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Content Mapping: Step Three

● Batch produce videos (on phone or 
computer) or schedule livestreams. Write 
your emails and schedule. 

● Outline your webinar topics and work 
backwards from the webinar date. Refer 
to webinar planning guide.

● Tip: It’s easy to get lost in this process 
and never leave. It’s more important to 
get this out to the world, get feedback 
than have it be perfect. 
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Power of Micro Videos

● Teaching videos: 3-5 minutes long

● Shorter power videos: 1-2 minutes long

● 1-2 videos or livestream every week (this is 
more powerful than blogging) 

● Exposes, establishes and deepens connection

● Have all videos uploaded to FB (and/or 
YouTube if you have YouTube channel)
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“Self-Mastery” Series
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“Meet The Planets” Series
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The 12 Days of Pilates
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 Nurture Video Email
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 Nurture Video Email
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Content Webinars

Monthly content webinar leading up to launch. 
Serves as both lead building and nurturing. 

● 45-60 minutes
● First 5 minutes: intro, tell them a story 

about yourself to establish credibility

● Teach for 25-45 minutes

● Leave 15-20 minutes for questions and 
more discussion

● One CTA (i.e. drive to waitlist) 
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Webinar Nurture Sequence
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CONTENT 
WEBINARS

PAID ADS ORGANIC 
SOCIAL POSTS

DEDICATED 
EMAILS

WEEKLY 
NURTURE 

EMAILS
MICRO VIDEOS



Content Webinar Email
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Content Webinar Example
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Content Webinar Example
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Next….

WITH GRATITUDE

We dive into how to use email for relationship 
building and setting up a powerful pre-launch nurture 
series. 


